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Documents & tools available at www.specialolympicspa.org.  

Online Access to Docs & Tools 
Via our Website 

Click on the Volunteer Center button on our homepage to access our Vsys Tips 

page, Resources and more! 

http://www.specialolympicspa.org/


• Marketing & Communications Manual for Local Programs 

• Marketing Toolkit (athlete and volunteer recruitment) 

• Messaging (brochure copy, talking points, style guide) 

• Brand Guidelines (PowerPoint slides) 

• Professional Business Card (professional printing) 

• Professional Business Cards in Word (in-house printing) 

• Professional Letterhead, envelopes (professional printing) 

• Social Media Policy, Guide and “How-To” documents 

• SOPA Logo 1-Line, SOPA Logo 2-Line, SOPA Logo Centered 

• Special Olympics Sports Icons (stick figure icons) 

• NEW!  Organization “Snapshot” Documents/Facts Sheets 

• NEW!  Press Release Templates 

• NEW!  Media Contact List... And More! 
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Marketing Resources 
Access via Volunteer Center or direct at www.tinyurl.com/SOPADropbox      

http://www.tinyurl.com/SOPADropbox


Pennsylvania 

Minimum Standard of  
PR & Communications 
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4 Key Minimum Standards 

1) SOPA Crisis Plan communicated and reinforced by 

all volunteers 

2) Program completes and maintains transition to 

new SOPA branding guidelines  

3) Program uses media, brochures, fliers and/or 

newsletters to educate/inform the public. 

4) Program maintains an updated website and/or 

local program page on the SOPA website 
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Crisis Communications 

‣ One Voice in Speaking to Media during Crisis 

‣ Nicole Jones – Sr. Director of Communications (will be onsite Sunday 

afternoon at Welcome Reception to meet/greet) 
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#1 - SOPA Crisis Plan communicated and reinforced by all volunteers  
 



Brand Guidelines 
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Standard Logo:  

Are you using the correct brand mark 

artwork?  Review our brand guidelines 

PDF anytime to ensure that your program 

is in compliance. The brand guide can be 

found at via our website’s Resources 

page and design files via 

www.tinyurl.com/SOPADropbox  

#2 - Program completes transition to new SOPA branding guidelines  
 

http://www.tinyurl.com/SOPADropbox


Pennsylvania 
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Marketing Resources 



Marketing Resources 
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#3 - Program uses media, brochures, fliers and/or newsletters to 
educate/inform the public. 

 

Volunteer & Athlete Recruitment, Brochure/Flyer Templates, Media List & More 
Find the above resources and more at www.tinyurl.com/SOPADropbox.  

http://www.tinyurl.com/SOPADropbox


Updated Website Content 

A page listing local program info. can be 

found on our site. Please help us to keep 

this information up-to-date as we work to 

expand this online feature to 

accommodate more program content. 
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#4 - Program helps to maintain an updated local program page on  
the SOPA website and/or website  

Or, work to maintain 
your own website using 
the Banner Design as a 

header.  Website 
templates will be 

available in the future. 
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Above Minimum Standards 
 

11  



Social Media 

Social media includes social networking sites 

(Facebook/Twitter), video and photo sharing 

websites (Flickr, YouTube, etc.), blogs, discussion 

boards/forums (Google groups, Yahoo! Groups, 

etc.), bookmark sites, and Linklog sites.  Find our 

guidelines on our Resources page.  
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Social Media Avatar 
Only 



The Monthly Update is a tool to enhance 

communication between Special 

Olympics Pennsylvania’s state office and 

its volunteer program management 

team members. Around the beginning of 

each month, an email update will inform 

volunteers of the latest news available 

and accessed via our SOPA website.   

Just visit our Volunteer Center and click 

on Monthly Update!  

Use the Monthly Update to stay “in-the-

know” about any additional resources or 

general organizational information.  As 

tools are added to the SOPA Dropbox, 

they will be announced in the Monthly 

Update. 
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Staying Well Informed 

(http://www.specialolympicspa.org/monthly-update).  

http://www.specialolympicspa.org/monthly-update
http://www.specialolympicspa.org/monthly-update
http://www.specialolympicspa.org/monthly-update
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Let’s Talk  

 Are you promoting your program? How are you promoting your program 

and where? 

 Is your community aware of your needs? 

   - Volunteers Recruitment? Athlete Recruitment? Donations? 

 Tell us about your community?  

   - Who is there? What is there? How do folks communicate? 

 How Can the State Office Help Your Local PR and Marketing Needs? 

          - Has your program made use of any of our available tools? 

                         - Does your program have a need for a new tool currently not 

available? 

 Do you have basic resources like a brochure? A website? A way to be reached 

easily?  

 


