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• SOI rolled out brand identity guidelines 5 year ago 
that follow a clearly defined brand hierarchy 

 

 
 

 

 
 

 
 
 
 
  

AREA M 

The Special Olympics brand mark 

can only be used by SOI and 

Regional offices. 

The program mark lock-up is only to 

be used to identify Accredited 

Programs within Special Olympics.  

These entities should be 

identified per the new 

brand guidelines. 

Teams of clubs that are 

an extension of the sub-

program within the 

community. 

Brand Hierarchy Visual 
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Standard Mark  Reasons  for Change 

Accredited Programs /Local Programs 

• The colors of the old logo were 
tough to read for color blindness 

• The logo was too bulky, hard to 
place and reproduce  

• SO will never legally own the words 
“Special Olympics,” so we place 
greater emphasis on our symbol 

• Special Olympics PA has many local 

or sub-Programs affiliated with it. 

Each used to use a logo lock up mark 

although they are not independent 

Accredited Programs from a legal 

standpoint. Local Programs will need 

to begin using the SOPA mark to be 

in compliance with the new brand 

guidelines and the Special Olympics 

General Rules 
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Old Logo Examples - 

These representations 

should no longer be used. 
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Standard Mark Changes for Accredited Programs 

1.) More compact for easier and  more effective application 
2.) Use of symbol in red makes it the focal point of the Mark 
3.) More robust contemporary typeface for Program Name 
4.) Optimized for print application and positioning on right side of 
most documents. 

SOPA 1-line Logo 

SOPA 2-line Logo 
SOPA Centered Logo 

New Logo Examples: 
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The “Program Name” in our case is Pennsylvania 
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Marks  that Should Not Be Used 

Do not use the Special 

Olympics Symbol by itself if 

the full logo is not used 

somewhere else in the design.  

Do not use this dated version of SOI’s logo 

and add your program name underneath it. 

Do not create your own logo design for use. 

Do not use a dated version of SOI’s logo. 
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Stationary 



• In general, the new logo lock-up structure for print materials follow an icon on the 

right and program name to the left structure (except for the envelope)  
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Stationary: 

Letterhead/Envelopes/Business Cards 

Philadelphia 

Area M 

Bucks County 
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Visual Identity & 
Dynamic Curve 



What is the Dynamic Curve? 

• The dynamic curve is a graphic device that can be used to give our communications 

a recognizable house style.  The curve device also protects the mark from other 

graphic elements on the page, giving it greater recognition. 
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The Dynamic Curve: 

Brochure  Styles 

Program Name 

SOPA Brochure Cover 
Philadelphia Brochure Cover General Program Brochure Cover 

(Template Available) 
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The Dynamic Curve : 

Print Artworks Examples of What Can Be Created 
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The Dynamic Curve : 

Cover Series 
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General Newsletters  & Flyers 

Erie City 

Newsletter Template Example -  Simple Flyer 

Special Olympics PA – Adams County 



15 

Banners  & Signs 

Banner Example 

Feather Flags 

Sports Sign 

Additional Banner Examples 

from Canada’s Local-

Programs Team Visual and 

Corporate Partnership 
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Sports Icons 
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New Sports Icons Cont. 
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Sports Icons Cont. 

Visual Banner Examples Use SOI Logo…We Would Use the SOPA Logo 
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Sports Icons Cont. 

 Visual Banner Examples Use SOI Logo…We Would Use the SOPA Logo 
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Website and Social Media Only 

The Banner Design 

is Used Again for 

Website Identity 

Only 

Philadelphia Program Website  (www.sopaphilly.org) with Banner Image In Use.  Other 

examples include Area M (www.sopam.org)  & Allegheny County (www.so-ac.org).  

Social Media Avatar 

Only – “Program 

Name” in this case 

would be the local 

program name 

http://www.sopaphilly.org/
http://www.sopam.org/
http://www.so-ac.org/
http://www.so-ac.org/
http://www.so-ac.org/
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Team Representation 
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Changes for Local Program Team Identity 



Changes for Local Program Team Identity Cont   
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Changes for Local Program Team Identity Cont. 

Some examples use Canada’s local-
program design – In our case, “Edmonton 

would be a local program… and “Alberta” 
would be Pennsylvania 
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Changes for Local Program Team Identity Cont. 
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Changes for Local Program Team Identity Cont. 
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SOPA Local Program Team Identity Examples 
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SOPA Local Program Team Identity Examples 



 The standard city/county team representation can be used in the 

development fundraising event flyers and advertisements, and in 

the production of promotional materials like bags and hats. 
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Exceptions to the Rules 



- Each player shall wear a number. The color       

of the numbers must contrast clearly with the 

outfits (light on dark or vice versa) and be 

legible from a distance for spectators in the 

stadium. This applies especially in the case of 

striped jerseys/shirts. A plain colored 

background (either entirely light or dark, 

depending on the color of the numbers)  

affords better legibility.  

- Numbers are specific per sport.  Some have 

back numbers, some have back and front.  More 

specific details can be found on our website’s 

Resources page. 
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What are Some Key Uniform Guidelines for Sports 

Requiring a Number?  



 Will there be a process that the county programs will have to go 

through to get their logos submitted for approval? 

  

 Local programs have been provided several standard banner, t-

shirt/uniform, and social media files as well as Word templates for a 

simple brochure, newsletter, flyer and letterhead design from which to 

base their final designs.  Many may simply opt to use what has been 

provided.  For those that choose to deviate from the basic design, yes, 

simple approvals will be needed and can be directed to 

njones@specialolympicspa.org.  
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Brand Approval Process 

mailto:njones@specialolympicspa.org
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Primary Colors 
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Color References 

A range of secondary colors have been specified to support the 

primary palette. These colors can be used to add personality to 

designs and to differentiate between communication items. 
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Local Program 
Resources 



Online Access to Docs & Tools 
Via our Website 

Documents & tools available at www.specialolympicspa.org.  
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Click on the Volunteer Center button on our homepage to access our Resources, 

Monthly Update, Vsys Tips page and more! 

http://www.specialolympicspa.org/
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Online Access to Docs & Tools 
Via our Website 

The Volunteer Center offers easy access links to the Monthly Update, Reorganization 

Updates, Vsys Tips & Info., Resources, Coaches Training,  and more! 



• Marketing & Communications Manual for Local Programs 

• Marketing Toolkit (containing athlete and volunteer recruitment materials) 

• Messaging (brochure copy, talking points, style guide) 

• New Brand Guidelines (PowerPoint slides explaining our changes) 

• New Brand Design Files can be found in each local program folder 

• Play Unified Campaign (artwork and supporting files for marketing) 

• Professional Business Card InDesign Folder (files for professional printing) 

• Professional Business Card Microsoft Word (files for in-house printing) 

• Professional Letterhead, envelopes (files for professional printing) 

• Social Media Policy, Guide and “How-To” documents 

• SOPA Logo 1-Line, SOPA Logo 2-Line, SOPA Logo Centered 

• Special Olympics Sports Icons (stick figure icons for each sport)  

All available at www.tinyurl.com/SOPADropbox 
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Marketing Resources 

http://www.tinyurl.com/SOPADropbox


Marketing Resources 
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Volunteer & Athlete Recruitment 

Find the above resources and more at www.tinyurl.com/SOPADropbox.  

http://www.tinyurl.com/SOPADropbox


Marketing & Communications 
Manual’s Intent & Purpose 

‣ Serves as a guide to assist you in 

portraying a clear and consistent 

message 

‣ Provides tips and tools on how to 

communicate in a variety of areas 

(print, TV, PSA, online) 

‣ Benefits your program by being a 

guide for any volunteer (not just a PR 

Coordinator) and helps to strengthen 

your communications pieces 
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Available as a PDF via our Resources 

web page, or request a hard copy. 



The Monthly Update is a tool to enhance communication between Special Olympics 

Pennsylvania’s state office and its volunteer program management team members. Around 

the beginning of each month, an email update will inform volunteers of the latest news 

available and accessed via our SOPA website.   Just visit our Volunteer Center and click on 

Monthly Update!  

Use the Monthly Update to stay “in-the-know” about any additional resources or general 

organizational information.  As tools are added to the SOPA Dropbox, they will be 

announced in the Monthly Update. 
 

 

40 

Staying Well Informed 
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Thank You 
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Further Questions?  Please feel free to contact us: 

 

Nicole L. Jones, VP of Marketing & Communications 

njones@specialolympicspa.org  

 

Hailey Fuzak, Marketing & PR Manager  

hfuzak@specialolympicspa.org  

 

Nick Cammarota, Manager, Digital Marketing & Communications 

ncammarota@specialolympicspa.org   

 

 

mailto:njones@specialolympicspa.org
mailto:hfuzak@specialolympicspa.org
mailto:ncammarota@specialolympicspa.org

