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A SOl rolled out brand identity guidelines 5 year ago
that follow a clearly defined brand hierarchy
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International N7tion/
i i State/Provence
Special Olympics Canada or Alberta Sub-Program
The Special Olympics brand mark The program mark lock-up is only to These entities should be Teams of clubs that are
can only be used by SOI and be used to identify Accredited identified per the new an extension of the sub-
Regional offices. Programs within Special Olympics. brand guidelines. program within the
community.



Standard Mark Reasons for Change
Accredited Programs /Local Programs

Old Logo Examples -
These representations
should no longer be used.
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The colors of the old logo were

tough to read for color blindness

The logo was too bulky, hard to

place and reproduce

SO will never legally own the words
®Speci al Ol ympi cs,
greater emphasis on our symbol
Special Olympics PA has many local
or sub-Programs affiliated with it.
Each used to use a logo lock up mark
although they are not independent
Accredited Programs from a legal
standpoint. Local Programs will need
to begin using the SOPA mark to be
in compliance with the new brand
guidelines and the Special Olympics
General Rules



Standard Mark Changes for Accredited Programs  pigmpice @;.2}
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New Logo Examples:
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SOPA 2-line Logo SOPA Centered Logo

1.) More compact for easier and more effective application

2.) Use of symbol in red makes it the focal point of the Mark

3.) More robust contemporary typeface for Program Name

4.) Optimized for print application and positioning on right side of
most documents.
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Visual identity Brand mark
Artwork versions Special .ﬂ'Fﬁ'ﬁ.

Olympi ¥
The ®Program Name  in our case ™ nns:

Specificartworks are available foreach of the =7 777 7 77 7 o T T TS

lock-ups in two color, single color and white. Two Color (with type in Grey) Two Color (with type in Black)
Two Color: These versions of the mark are for File formats
use against white backgrounds. The preferred special .ﬂﬁ- -Blﬁ. spec,a’ .ﬂF ﬁﬁ. PNG artworks have been
Version uses Spf.'aal Olympics Grey for the a’ymp'-cs a’ymp'cs generated For.OFflce use in
logotype — putting greater emphasis on the software applications such as
symbol. Pngme Name Program Name Microsoft Word and Microsoft
Single Color: This version of the mark is for Powerpoint.
use in single color. Ideally when using a single EPS artworks have been
color the mark should be printed in Special T TTommmooooooooooooooooooooooos o ST generated for use by
Olympics Red, Special Olympics Grey or Black Single Color (Black) Single Color (Red) Professional Designers and
against a light, low-contrast background. can be scaled to any size
Ensure there is sufficient contrast between the - ® ¢ - without losing quality.
Mark color and background color. SPEC' a’ .ﬂF ﬁﬁ. sp ecr a’ roﬂﬁ ﬁﬁ.

- ® =
White: This version of the mark is for use a’y mp s F ?. a’y mp s § a
against dark solid colors and appropriate Program Name R Program Name

photographicimages.

Single Color (Grey)
Special Special ;
Olympics | Olympics
Program Name < Program Name

Speaal Olymplcs Brand Identlty Cuwdelmes/Accred\ted Programs
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Special Olympics Swocial Olympics
] Do not use this dated version of Ol 6s 1l ogo
Do not use the Special and add your program name underneath it. [—
Olympics Symbol by itself if .
Do not create your own logo design for use.

the full logo is not used
somewhere else in the design.
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Dlympn:s Special Olympics

use a dated version H‘enm@ylﬂlaniwgo.
Adams County

Do not
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Stationary: Special %,
Letterhead/Envelopes/Business Cards e ST

° In general, the new logo lock -up structure for print materials follow an icon on the
right and program name to the left structure (except for the envelope)
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