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Å SOI rolled out brand identity guidelines 5 year ago 
that follow a clearly defined brand hierarchy  

 

 
 

 

 
 

 
 
 
 
  

AREA M 

The Special Olympics brand mark 

can only be used by SOI and 

Regional offices. 

The program mark lock-up is only to 

be used to identify Accredited 

Programs within Special Olympics.  

These entities should be 

identified per the new 

brand guidelines. 

Teams of clubs that are 

an extension of the sub-

program within the 

community. 

Brand Hierarchy Visual 
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Standard Mark  Reasons  for Change 

Accredited Programs /Local Programs 

° The colors of the old logo were 
tough to read for color blindness  

° The logo was too bulky, hard to 
place and reproduce  

° SO will never legally own the words 
®Special Olympics,¯ so we place 
greater emphasis on our symbol  

Å Special Olympics PA has many local 

or sub-Programs affiliated with it. 

Each used to use a logo lock up mark 

although they are not independent 

Accredited Programs from a legal 

standpoint. Local Programs will need 

to begin using the SOPA mark to be 

in compliance with the new brand 

guidelines and the Special Olympics 

General Rules 
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Old Logo Examples - 

These representations 

should no longer be used. 



5 

Standard Mark Changes for Accredited Programs 

1.) More compact for easier and  more effective application  
2.) Use of symbol in red makes it the focal point of the Mark  
3.) More robust contemporary typeface for Program Name  
4.) Optimized for print application and positioning on right side of 
most documents.  

SOPA 1-line Logo 

SOPA 2-line Logo 
SOPA Centered Logo 

New Logo Examples: 
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The ®Program Name¯ in our case is Pennsylvania 
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Marks  that Should Not Be Used 

Do not use the Special 

Olympics Symbol by itself if 

the full logo is not used 

somewhere else in the design.  

Do not use this dated version of SOIôs logo 

and add your program name underneath it. 

Do not create your own logo design for use. 

Do not use a dated version of SOIôs logo. 



Pennsylvania 
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Stationary 



° In general, the new logo lock -up structure for print materials follow an icon on the 

right and program name to the left structure (except for the envelope)  
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Stationary: 

Letterhead/Envelopes/Business Cards 

Philadelphia  

Area M 

Bucks County 


