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Marketing & Communications 
Intent & Purpose 



Our brand is our reputation, a 
reputation shared by all of the 
programs within Special Olympics.  
This reputation exists in the hearts 
and minds of the public and our 
stakeholders.  Our reputation is 
informed primarily by what we do 
but it is also influenced by what  
and how we communicate. 

 

 
 

 

 
 

Our Brand 
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Brands: 
• Are symbols 
• Have personality 
• Have an associated story 
• Are consistent 
• Are experiences 
• Are what we do 
• Make an keep promises to 

constituents 
• Create perceived value 
• Are more than just logos 
• Require continuous care and 

support 
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The Special Olympics story is rooted by our mission. 
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And our mission explains us in three parts – what we do, who we do it for, 
and why we do it. Our mission will always be our foundation. 
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But just as we have had one woman’s story, each of us has a story. 
 

There are millions of stories that make up Special Olympics.  So rather than it 
being about one woman’s story. Our brand is about all of our stories. 
 

Marketing and communications is a planning process designed to assure that all 

brand elements received by our constituents are relevant to them and consistent 
over time. 
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8  



Manual’s Intent & Purpose 

‣ Serves as a guide to assist you in portraying a clear and 

consistent message 

‣ Provides tips and tools on how to communicate in a 

variety of areas (print, TV, PSA, online) 

‣ Benefits your program by being a guide for any 

volunteer (not just a PR Coordinator) and helps to 

strengthen your communications pieces. 

 

9 



Pennsylvania 

Minimum Standard of  
PR & Communications 
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4 Key Minimum Standards 

1) SOPA Crisis Plan communicated and reinforced by all 

volunteers 

2) Program completes transition to new SOPA branding 

guidelines  

3) Program uses media, brochures, fliers and/or 

newsletters to educate/inform the public. 

4) Program maintains an updated website and/or local 

program page on the SOPA website 
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Crisis Communications 

‣ Crisis Communications Management in an easy wallet sized card. 

‣ More Crisis materials can be found in the Marketing & Communications 

Manual on pgs. 29 – 31 

‣ Crisis Cards, pictured above, can be requested through your Field 

Director. 
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#1 - SOPA Crisis Plan communicated and reinforced by all volunteers  
 



New Brand Transition 
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Standard Logo:  

Are you using the correct brand mark artwork? Use only official master artwork files 

that are found in the New SOPA Brand Marks and Tools Dropbox file. Do not 

photocopy, scan or attempt to re-draw your own version of the mark.  Resources can 

be found at www.tinyurl.com/SOPADropbox  

  

Color references: When printing the mark in spot color, the symbol is printed in 

Special Olympics Red (Pantone® 186) and the type in printed in Special Olympics 

(Grey Pantone® 418) or Black. 

  

Lock-up options: There are a number of lockups of the mark that provide flexibility 

for different layout situations.  

#2 - Program completes transition to new SOPA branding guidelines  
 

http://www.tinyurl.com/SOPADropbox
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Stationary: 

Letterhead/Envelopes/Business Cards 

• In general, the new logo lock-up structure for print materials follow an icon on the 

right and program name to the left structure (except for the envelope)  
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Philadelphia 

Area M 

Bucks County 



The Dynamic Curve: 

Brochure  Styles 

What is the Dynamic Curve? 

• The dynamic curve is a graphic device that can be used to give our communications 

a recognizable house style.  The curve device also protects the mark from other 

graphic elements on the page, giving it greater recognition. 
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Program Name 

SOPA Brochure Cover 
Philadelphia Brochure Cover General Program Brochure Cover 

(Template) 



Banners  & Signs 
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Banner Example 

Feather Flags 

Sports Sign 

Additional Banner 
Examples from Canada’s 
Sub-Programs 
Team Visual and 
Corporate Partnership 
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Changes for Local Program Team Identity 
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Marketing Resources 



• Marketing & Communications Manual for Local Programs 

• 45th Anniversary Logo (applicable for 2015) 

• Marketing Toolkit (containing athlete and volunteer recruitment materials) 

• Messaging (brochure copy, talking points, style guide) 

• New Brand Guidelines (PowerPoint slides explaining our changes) 

• New Brand Design Files can be found in each local program folder 

• Play Unified Campaign (artwork and supporting files for marketing) 

• Professional Business Card InDesign Folder (files for professional printing) 

• Professional Business Card Microsoft Word (files for in-house printing) 

• Professional Letterhead, envelopes (files for professional printing) 

• Social Media Policy & Guide (policy and guidance documents) 

• SOPA Logo 1-Line, SOPA Logo 2-Line, SOPA Logo Centered 

• Special Olympics Sports Icons (stick figure icons for each sport) 
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Marketing Resources 

#3 - Program uses media, brochures, fliers and/or newsletters to 
educate/inform the public. 

 



Marketing Resources 
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Volunteer Recruitment 
Find the above resources and more at www.tinyurl.com/SOPADropbox.  

http://www.tinyurl.com/SOPADropbox
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Marketing Resources 

Volunteer Recruitment 
Find the above resources and more at www.tinyurl.com/SOPADropbox.  

http://www.tinyurl.com/SOPADropbox
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Marketing Resources 

Volunteer Recruitment 
Find the above resources and more at www.tinyurl.com/SOPADropbox.  

http://www.tinyurl.com/SOPADropbox
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Marketing Resources 

Athlete Recruitment 
Find the above resources and more at www.tinyurl.com/SOPADropbox.  

http://www.tinyurl.com/SOPADropbox


Your Marketing & Communications Manual will also serve as a guide on how 

to educate and inform the public using media (TV, radio, newspaper) 

brochures, newsletters, etc. 
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Marketing Resources 



Updated Website Content 

A page for your program has 

already been established. To keep 

information up-to-date, make sure 

the information loaded into the 

SOPA database is accurate.   
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#4 - Program maintains an updated website and/or local program page on  
the SOPA website 

 
The Banner Design 
is Used Again for 
Website Identity 

Only 
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Above Minimum Standards 
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Social Media 
Social media includes social networking sites 

(Facebook/Twitter), video and photo sharing 

websites (Flickr, YouTube, etc.), blogs, 

discussion boards/forums (Google groups, 

Yahoo! Groups, etc.), bookmark sites, and 

Linklog sites. 
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Social Media Avatar 
Only 



Global Initiatives 

Held the 1st Wednesday every 
March, Spread the Word to End the 
Word™ raises the consciousness of 
society about the dehumanizing and 
hurtful effects of the word 
“retard(ed)” and encourage people to 
pledge to stop using the R-word. Visit 
www.r-word.org to learn more. 
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Held the 4th Saturday every 
September, Special Olympics 
commemorates Eunice Kennedy 
Shriver Day (EKS Day), and has a 
global call to action for people to live 
in a more unified society .  For more 
information and resources, visit 
www.eksday.org. 

 

http://www.r-word.org/
http://www.r-word.org/
http://www.r-word.org/
http://www.eksday.org/


Play Unified Campaign 

The Play Unified campaign is a fully integrated, multi-faceted marketing 

campaign targeting young people age 14 to 25 throughout the world.  
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The Monthly Update is a tool to enhance 

communication between Special 

Olympics Pennsylvania’s state office and 

its volunteer program management 

team members. Around the beginning of 

each month, an email update will inform 

volunteers of the latest news available 

and accessed via our SOPA website.   

Just visit our Volunteer Center and click 

on Monthly Update!  

Use the Monthly Update to stay “in-the-

know” about any additional resources or 

general organizational information.  As 

tools are added to the SOPA Dropbox, 

they will be announced in the Monthly 

Update. 
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Staying Well Informed 

(http://www.specialolympicspa.org/monthly-update).  

http://www.specialolympicspa.org/monthly-update
http://www.specialolympicspa.org/monthly-update
http://www.specialolympicspa.org/monthly-update
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Thank You 
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Further Questions?  Please feel free to contact us: 
 
Nicole L. Jones, SOPA Sr. Director of Marketing & Communications 
njones@specialolympicspa.org  
 

Wenona Sutton, Marketing Communications Coordinator 
wsutton@specialolympicspa.org  
 

mailto:njones@specialolympicspa.org
mailto:wsutton@specialolympicspa.org

